The purpose of this study is to examine the impact of strategic management, preferred strategies, core competencies and strategic management processes for business development in banking sector of Indonesia. To address this objective, primary data is collected from banking employees in Indonesia, working at different private and public sector banks. A sample of 272 respondents is finally collected for confirmatory factor analysis and multivariate techniques. Findings through CFA indicate that all items are significant to add in structural model through reasonable factor loadings. In the next step, structural model of the study is developed for better understating of relationship between the variables. It is observed that SM, PS, CC, and SMP are significantly and positively impacting on business development in banking sector of Indonesia. In addition, strategic policy makers like top level management in banks are also suggested to consider this document as an evidence for the development of any business plan while keeping the exogenous factors as main predictors to impact on their decision-making process. However, as per the limitations, this study should be reconsidered with better sample size, targeting higher level management for better understanding of strategic management and business development in coming future.
Introduction
In recent years, business firms have got significant growth and performance output through strategic decisions and targeting new markets (Ward, 2016) . After global economic crisis in 2007, it is observed that business development and sustainability is a core question to addressed through better and strategic decision making (Ward, 2016) . Strategic decisions refer to the planning of long-term actions being taken by the business management (Ansoff et al., 2018) . However, these plans are divided into short term objectives which are targeted in one year or shorter time period. The process of strategic management covers the consecutive stages through which business firms' crate, implement and control their objectives as measured in financial and non-financial dimensions (Lueg and Radlach, 2016) .
Literature Review
In the field of strategic management, formulation, implementation and follow up are known as fundamental indicators in strategic management process (Grant, 2016) . Various studies have conducted their empirical analysis to examine the idea of strategic management. For instance (Van Der Merwe, 2002) observes the integration of project management and business development through strategic evaluation. Authors have explained that literature context of project has mainly focused on its core components while its strategic perspective is missing. Another study conducted by (Alam and Dunan, 2019) have observed the micro, small and medium business firms for the their contribution in the economic growth. They explain that policies and strategies for the success of such business units are very much significant. Findings through regression analysis show that various internal factors like management, marketing, finance are directly associated to the empowerment and development such business units. While from external factors, role of regional government is very significant. To the best of authors research, this study is very first contribution in the field of banking sector of Indonesia, combining the strategic management for business development (Hussain et al., 2018) .
Variables and Methods
Present research observes four factors as main exogenous variables. These are under the title of motivation factor of adoption of strategic management (SM). These items are named as SM1 for facilitating the control, SM2 for reduction of uncertainty, SM3 for facilitation of goals measurement, SM4 for minimization of resistance to change, SM5 for understanding the rapid change in environment, SM6 for creation of shared values, SM7 for helping to initiate change in business, SM8 for helps to formulate better strategy, SM9 for significant improvement in performance, and SM10 best tool to integrate short term and long-term objectives. The factor of core competency of banking firms covers CC1 to CC6, entitled as excellent layout for CC1, state-of-the-art technology for CC2, young and educated workforce for CC3, project management and execution for CC4, distribution and logistics services for CC5, and efficient maintenance of operations for CC6. For preferred strategies (PS), ten items under the name of PS1 to PS10 are added, dealing with capacity utilization, waste control, marketing strategy, marketing information system, financial strategy, working capital planning, cash flow planning, capital structure planning, human resource strategy, and taxation planning for PS10 respectively. For SMP, six items with the title of SMPC1 to SMPC6. These items are covering the concepts of EEA or external environment analysis (SMPC1), studying political trends (SMPC2), studying economic trends (SMPC3), studying socio-cultural trends (SMPC4), studying technological trends (SMPC5), and analysis of competitors (SMPC6). For business development four items ranging from BD1 to BD4 are added in the questionnaire. All items of both dependent and independent variables are measured on the likert scale of five points (strongly disagree=1, strongly agree=5). After the development of questionnaire, it is presented to the banking officials, working in both public and private sector for the data collection. A final sample of 272 respondents is finally observed for CFA and multivariate analyses.
Results and Discussion

Descriptive Output of the Study
Descriptive findings of the study are presented under Table 1 and Table 2 covering total number of respondents through N, range of the responses on likert scale of 1 to 5, mean statistics, standard error, and deviation from the mean value. Mean score under Table 1 and 2 indicates the average response rate on the likert scale (Haseeb et al., 2019) . It is observed that most of the items have their mean value of 4 and above, expressing that on average respondents are agreed with the queries about SM, CC, SMPC, PS and BDGF as well. Descriptive findings under Table 1 and Table 2 are finally considered for the multivariate as they are showing the clear indication of normality of the data; good mean score, standard error of the mean score and standard deviation from the mean in an acceptable range. Table 3 presents the reliability analysis for explanatory and outcome variable. It is observed that all variables have presented a good value of Cronbach alpha ranging, from .816 for preferred strategies to .934 for strategic management process component. It explains that all the items are good for the consideration in factor loadings through confirmatory factor analysis CFA. After the CB, findings, Figure 1 presents the structural model of CFA analysis covering all explanatory variables of strategic management, core competency, preferred strategies and SM process components. For CFA covariance is also generated between the variables through double headed arrow, while single headed arrow shows direct path of the latent variables with their indicators. In addition, error terms are also presented under the title of e1 to e33. Accepted (Steiger, 2007) Adjusted goodness of fit index or AGFI .880 Accepted (Hooper et al., 2008) Comparative fit index or CFI .901 Accepted Tucker Lewis index or TLI .917 Accepted (Hooper et al., 2008) Table six presents the output for the standardized regression estimates of the study, considering the adjustment of standard error into the value of coefficients. Figure 4 indicates the structure of multivariate analysis of the study, taking both exogenous and endogenous variables. Table 7 presents the outcome for multivariate output of the study for business development and growth factor through strategic management key components. It is observed that core competency (CCC) has its positive and significant influence on business development with the coefficient of .321 and standard error of .0929. This effect implies that core competency of the banking firms are leading them towards the business development which is a positive sign for the further growth. Higher competency means more business development. Through strategic management SM, effect on BD is .172 with standard error of .083. This effect indicates that strategic management has its positive and direct impact for the business development in banking sector of Indonesia. In addition, effect through Strategic Management Process SMP on business development is .123, significant at 1 percent chance of error. It means that more business development is possible through SMP in banking firms. Besides, the factor of preferred strategies also implies its positively significant influence on banking sector development in Indonesia. Rest of the items indicates their individual contribution through both unstandardized and standardized coefficients under Table 7 and 8 respectively.
Items direction Variable Estimates Items direction Variable Estimates
SM1 <--- SM 0.566 SMPC6 <--- SMP 0.824 SM2 <--- SM 0.439 SMPC5 <--- SMP 0.812 SM3 <--- SM 0.634 SMPC4 <--- SMP 0.091 SM4 <--- SM 0.147 SMPC3 <--- SMP 0.065 SM5 <--- SM 0.544 SMPC2 <--- SMP 0.135 SM6 <--- SM 0.459 SMPC1 <--- SMP 0.116 SM7 <--- SM 0.528 PS1 <--- PS 0.762 SM8 <--- SM 0.489 PS2 <--- PS 0.772 SM9 <--- SM 0.52 PS3 <--- PS 0.727 SM10 <--- SM 0.522 PS4 <--- PS 0.508 CC6 <--- CCC 0.584 PS5 <--- PS 0.741 CC5 <--- CCC 0.652 PS6 <--- PS 0.677 CC4 <--- CCC 0.293 PS7 <--- PS 0.748 CC3 <--- CCC 0.377 PS8 <--- PS 0.73 CC2 <--- CCC 0.397 PS9 <--- PS 0.752 CC1 <--- CCC 0.527 PS10 <--- PS 0.656
Results Discussion
After reviewing the existing literature, numerous studies are identified covering the title of strategic management and business growth with the development factor as well. As the research study conducted by (Parnell, 2010) , the level of business strategy and business growth and performance factors are highly associated to each other. Whereas some other studies have also examined the factor of strategic management, business development and growth factors with innovation factor (Aaltola, 2018; Aldin et al., 2004; Krishna Shrestha and Ram Gnyawali, 2013) .
Conclusion
This study has examined the effect of strategic management components, preferred strategies and strategic management process for business development in the region of Indonesia. Employees from banking sector were under observations as main respondents whose experience is a useful tool to analyze the relationship between endogenous and exogenous variables of the study. Both confirmatory factor analysis and multivariate regression analysis through structural model are applied.
It is observed that all factors like strategic management, preferred strategies, core competencies and strategic management process are positively affecting the business development for banking sector. Findings indicate that these factors are playing their major role through robust and causal relationship with business development. Banking sector management and business decision makers are highly recommended to review the interaction between the variables. In addition, strategic policy makers like top level management in banks are also suggested to consider this document as an evidence for the development of any business plan while keeping the exogenous factors are main predictor to impact on their decisionmaking process. Additionally, students and similar academic individuals are also proposed to keep this study under their observation for understanding the relationship between strategic management and business development. Meanwhile, other financial sector role players like insurance companies and mutual funds, investment companies can also get similar benefits from this study. Additionally, study findings are highly recommended to the managers of various businesses who are trying to integrate the factor of strategic management and business development for better growth. Meanwhile, this study is another addition in the field of strategic management and highly recommended to academic members, reserachers and students in the similar field. However, as per the limitations, this study should be reconsidered with better sample size, targeting higher level management for better understanding of strategic management and business development in coming future.
